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Coquitlam Corporate Partners Program 
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Coquitlam Corporate Partners Program  
Program Highlights: 

• Over $1.6 million in sponsorship 
revenue to the City since 2014 

• Over 200 Corporate Partners engaged

• Over 20 City-led programs and events 
supported
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Municipal Sponsorship Landscape 

“Municipal work accounts for over 35% of our 
clients and it continues to grow. Fifteen years 
ago, we did no municipal business”.

- Brett Barootes, The Partnership Group 
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Coquitlam Corporate Partners 
Program 2024 Highlights

City Events 
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Canada Day Post Event Survey 
Feedback 
“Of survey participants, 85% think 
that the City should continue to 
seek corporate partners to 
enhance free events like the 
Canada Day event. Only 2% of 
respondents opposed seeking 
corporate partners”. 

Coquitlam Corporate Partners 
Program 2024 Highlights
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Coquitlam Corporate Partners 
Program 2024 Highlights

City Programs
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Next Steps 

• Corporate Partners 
Program Review 

• Festivals and Events 
Strategy 

9

Questions?
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ECONOMIC DEVELOPMENT ADVISORY COMMITTEE
City of Coquitlam

coquitlam.ca/
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1. Economic Development Strategy: 
Now, then and the future

2. Film & Creative Industry

3. Tourism & the Visitor Economy 

Agenda
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Where We Started
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Launched May 2023

Shared Prosperity, 
Responsible Future: 
Investing in People, 
Place & Partnerships
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THEMES

Economic Development Strategy Structure

PLACE PARTNERSHIPSPEOPLE

GOALS

ACTIONS

STRATEGIES

VALUESResponsible Future Shared 
Prosperity

STRATEGIC INVESTMENT 
PLAN (FDI)

IMPLEMENTATION PLAN
Moves + Targets

EMPLOYMENT LANDS & 
ECONOMY REVIEW 

Data + Analysis 

VISION
Community 

Engagement + Themes

GOALS
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PEOPLE PLACE PARTNERSHIPS

Themes 

Advance Coquitlam’s 
capacity to accommodate 
shared economic 
opportunities

Be a leader in providing 
diverse and accessible 
local employment 
opportunities

Strengthen and leverage 
partnerships with and 
between community 
members and other orders 
of government to support 
local vibrancy, business 
resiliency, and 
affordability

7

Key Sectors of Focus – Sector Development
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• Organized into: 
• Themes (3), Goals (9), Strategies 

(24), Actions (54)
• Of the 54 actions, 20 Key 

Actions (new) and 34 Ongoing 
Actions 

• CP is identified as a Lead:
• Key Action: 7
• Ongoing Actions: 2

• List of actions for Coquitlam to 
undertake over next 5-year 
period 

Implementation Plan Overview
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Top 5 Strategic 
Priorities
2023 - 2028
• Economic Development 

Competitiveness Study
• Explore policies, incentives to attract 

preferred forms of 
growth/investment

• Support the establishment of new 
Business Improvement Areas (BIAs)

• Attract education and skills training

• Update business promotion 
marketing materials based on the 
findings from the EDS
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What We Did Together
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Divisional Transformation
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Tourism Festivals and Events Corporate Partnerships
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Business 
Visitation 
Program
• Capturing Local Business 

Intelligence
• Addressing short-term obstacles
• Developing Programs for long-

term success
• Facilitating Connections with 

Ecosystem Partners
• Celebrating Success
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Realities
• Declining Commercial Availabilities 

(~2.1%)
• Aging Suburban Infrastructure
• New Provincial Framework
Opportunities
• Transit Oriented Developments
• Hotels; Conference Centres
• Business Improvement Areas

Commercial Demand 
Study
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Establishing New BIAs
Beautification Projects

Conserving Heritage 
Properties

Graffiti Removal

Safety Initiatives

Encouraging business

North Road

City Centre

United 
Boulevard

Maillardville

15

• $43,000 CanExport Grant for 
Microsite and Promotional 
Materials

• Signaling to investors that 
Coquitlam is Invest-Ready 
and Business-Friendly

• Project Completion Date: 
March 31, 2025

Invest Coquitlam
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• Review of Business Enterprise 
Zone

• Enabling Mixed-Use, Multi-level 
Industrial-Commercial Space

• Exploring Brewery District and 
other Urban Recreational Uses

• Partnership with UBC SCARP 
Program

Business 
Enterprise Zone
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• Partnership with Urbanlogiq
• Reviewing Economic Impact 

Indicators
• Economic Dashboarding
• Enhancing Coquitlam’s 

Business Data Sets

Economic 
Dashboard
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Where We’re Headed

19

Work Today; Future 
Tomorrow

Business Enterprise Zone Specialized Economic Zone Designations

Business Improvement Areas Developing Distinctive Neighborhoods

Business Visitation Program Investing in Skills of Tomorrow

Commercial Demand Study Transit-Oriented Development Research

Invest Coquitlam Microsite Amplifying Coquitlam Investor Digital Footprint

Data-Driven Decision Making Red-Tape Reduction
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Coquitlam Film Strategy & EDS
Coquitlam Film Strategy
3 Key Areas of Focus:

• Program Management & Improvements
• Retention & Expansion
• Marketing & Attraction

Economic Development Strategy
• Identifies Film and the Creative Industries as an 

area of strength and future growth for the City
• Creative Industries directly employed an estimated 

2,400 residents within the City of Coquitlam 
according to Creative BC

21

Filming in BC
British Columbia
2022 – an estimated 235 businesses 
delivered expert capabilities to 
motion picture production.
Vancouver Region
Third largest full-service motion 
picture production centre in North 
America.

13.6% increase in spending over 
the past decade.

Please note Creative BC’s impact report for 2023-2024 
hasn’t been published yet.

The Last of Us

Diary of a Wimpy Kid: Dog Days
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Source: CIERA™ 2021
Creative Industries Economic Results Assessment
Based on Statistics Canada actuals for 2020, statisticians’ estimates for 2021

Scale of BC’s Motion Picture Industry

88,000 People
Including freelancers
(est. 40,517 Full-time Employees)

2.8Mft²
Stage + Studio 
Space

$2.3B
In Production Spend 
in 2023

23

$2.4B
Total GDP in B.C. in 2021
$3.25B Direct Output

GDP up 1%
Over 2019 Pre-Pandemic 
Levels

Jobs up 7%
Over 2019 Pre-Pandemic 
Levels

Source: CIERA™ 2021
Creative Industries Economic Results Assessment
Based on Statistics Canada actuals for 2020, statisticians’ estimates for 2021

Scale of BC’s Motion Picture Industry 
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The WGA and SAG-AFTRA strikes taking place in the U.S. have had a negative impact 
on British Columbia’s film and television industry, particularly on U.S. productions doing 

business in B.C. where SAG-AFTRA members are employed. Additionally, B.C. 
productions employing SAG-AFTRA members are also being significantly impacted. 

Together, these productions represent the majority of filming activity in B.C.

Productions in BC

Domestic - 187
Foreign - 324

Total - 511

Domestic - 137
Foreign - 209

Total - 346

PRODUCTIONS 2022 PRODUCTIONS 2023

**Not including animation, VFX, and independent work (music videos, documentaries and commercials)

Please note this is an estimate based on tax credit administration data (July 2024).  Creative BC’s Impact Report for 2023-2024 hasn’t been published yet.
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Coquitlam Film Permitting
Coquitlam continues to be a 
popular destination for film, 
television and commercial 
production
The pandemic and current 
labour interruptions notably 
effected permits issued
Long-term outlook remains 
positive
2023 film revenues negatively 
impacted by strike action

Coquitlam's Film Statistics 2018-2024

Month End 
Totals Inquiries Issued 

Permits
Total 
Revenues

2018 509 138 $147,697
2019 739 169 $151,298
2020 621 58 $  82,882
2021 549 109 $  83,989
2022 510 102 $175,589
2023 235 39 $ 88,757
YTD 2024 397 69 $124,662
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Filmed in Coquitlam Major new foreign television series 
took place in the Tri-Cities: 

Hulu/FX SH GUN – winning a total 
of 18 Emmy Awards in 2024 with a 
total record of 25 nominations 
Netflix’s Avatar: The Last 
Airbender
The Night Agent – being the 
most-watched Netflix series of 
2023. 

New and limited series also filmed 
across the province include: 

ABC’s Alaska Daily starring Hilary 
Swank
Hulu’s Under the Bridge starring 
Lily Gladstone 
Netflix’s The Fall of the House of 
Usher by Mike Flanagan.
HBO The Last of Us starring Pedro 
Pascal

27

Challenges
High Production Costs
Advances in technology, such as high-
resolution cameras, have increased 
production costs and complexity.

Shift to Streaming
The increase of streaming platforms like 
Netflix, Disney+, and Amazon Prime Video 
has significantly altered distribution models, 
reducing the control of traditional theatres 
and cable TV. 

Labour Market Dynamics
Changes in labour dynamics, including the 
gig economy and remote work, impact how 
talent is hired and managed.
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Opportunities & Trends

Virtual Trends in Film Production Techniques
Increased use of technology such as virtual and 
augmented reality, 360-degree video experiences, 
AI, and on-demand content.

Film Tourism
Visitors can explore locations and destinations 
which have become popular due to their 
appearance in films and television series.

29

Key Sectors of Focus – Sector Development
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Coquitlam will be a leader in sustainable 
economic growth through a community-
based tourism program.  Tourism will enrich 
the resident and visitor experience in 
Coquitlam and expand local jobs, local 
prosperity.

Food and Drink

Sports & Recreation Adventure & Outdoors

Food & Drink

Arts & Culture

Festivals & Events

Shop Local

31

Growing the Visitor Economy

Marketing 
& 

Promotions

Media
Editorial

Advertising

Partnerships 
Destination BC

Tri-Cities
Chamber of 
Commerce

Social Media
Sharing stories

Contests
Surveys

Website
Content

Events Calendar
Blogs
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West Coast Food
https://westcoastfood.ca/

BC Ale Trail
https://bcaletrail.ca/

Scenic Route 7 (BC Route 7) 
https://scenic7bc.com/explore/

Taste of the Tri-Cities
https://www.trilocal.ca/taste-of-the-tricities

Tourism Marketing 
Campaigns & Events

32
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Community-led Festivals and Events

• 39 Community-led Festivals and Events 
supported

• Two funding streams available

• Marketing and promotional supports 
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City-led Festivals and Events

• Canada Day in Coquitlam

• Summer Concert Series

• Lights at Lafarge Kick-Off 

35

• Event sustainability and growth

• Equity Diversity and Inclusion

• Festivals & Events Strategy 
(work beginning early 2025)

Looking Ahead
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Eric Kalnins
Senior Manager, Economic 
Development
ekalnins@coquitlam.ca

Edward Tain
Manager, Business Growth 
etain@coquitlam.ca

Heidi Hughes 
Manager, Tourism and Visitor Economy
hhughes@coquitlam.ca

Questions?

37

Thank you
On Behalf of the Economic Development Division

coquitlam.ca
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Challenges
Ongoing adjustments are the results of market 
influences including:

The 2023 strike impacts of both the Writers Guild 
of America and the Screen Actors Guild -
American Federation of Television and Radio 
Artists (SAG-AFTRA). 

A global reduction in the count and volume of 
projects being undertaken by foreign studios 
due to the end of Peak TV, corporate 
restructuring, and what is being termed as a 
general industry “reset” that combines a variety 
of trends and changes in the production of 
entertainment content.
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Reconciliation
s miq el (Suh-MEE-kwuh-EL-
uh)/Riverview 

One of the most popular film locations in BC

Province is creating internships with a focus on providing industry 
training, initially targeted to k ik m members. 

Senior order of governments are currently in negotiations 
regarding k ik m’s land claim to s miq el / Riverview lands; 
outcome will impact any future redevelopment process. 


